
How to craft a powerful 
testimonial



How to be credible? 



Credibility is the number one 
prerequisite of a case study. 



Their words, not yours



Avoid corporate speak 



Avoid corporate speak

Happens often with media trained people

Quotes prepared by the PR department 
that sound fabricated and are full of 
jargon

How to avoid this:
• Put the interviewee at ease
• Interview à intelligent conversation

Goal: 
Genuine conversation, less hype

Reading tip: 70 Buzzwords and Jargon Phrases Salespeople Should Avoid

https://blog.hubspot.com/sales/buzzwords-and-jargon-phrases-salespeople-should-avoid


Avoid corporate speak 



Be specific

“It’s great!”

versus

“We increased lead generation with 90%.”



Highlight a unique benefit 



Counter an objection 

“I wasn’t sure if Case Study Writing Expert was for 
me, but in hindsight, the invested time was 
minimal and I enjoyed every minute of it.”



How to present your testimonials 



How to present your testimonials 



How to present your testimonials 



How to quote

Direct quote

Partial quote
• According to John, the product was tested extensively and considered to be 

‘not really up to snuff.’

Paraphrasing 
• Many people think that Christian faith is tied to rules, but according to 

Marjan, it’s about choice. Marjan tells that her life is much more in balance 
right now. 



How to quote

Why paraphrase?

Regurgitating vs polishing



How to quote

• Yes, you can rewrite a quote. 
• BUT:

• Don’t turn a quote into writing language! 
• Quote accurately: don’t ‘abuse’ the quote and alter the meaning. 



Prepare the quote for your customer

• When you communicate via email
• When you need someone’s additional quote
• When you need several people’s quotes
• Always double-check and ask approval 


